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New from-Rocc Computers, and showing at this
week's Videotex User Show at the Barbican (see:
opposite page), is @ 96-port videotex system
supporting 1,000 terminals and 96 concurrent
users. Designated the 2890 Telecentre, it
uses a 4Mb, 2 MIPS control processor with up
to nine dedicated task processors for a total

@y
~power of 18 MIPS. .
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!jqfotex.sndﬂstzy.group seeks.Government.support.for.-rowth.p]an "
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Videotex Industry Association has no intention of repeati VIA de an, Mi i
the opportunity of the opening day of the Videotex User Cgference a%‘tt{e Barbican b;g%eﬂg;]&htc’) ﬁk
forward the proposals whiich he believes will ensure the industry's future. ’

Reminding us that "Britain has the largest, most broadly-based, most competent, most experienced
and most entrepreneurial videotex industry in the world", Aldrich reckons that future growth of this
sector - now worth about £52m and expected to reach £135m by 1990 - will be directly dependent upon
qovernment support.  What the K does not have, he argues, 1S “the backing of state purchasing, nor an |
effective export policy, nor effective participation in science and technology policy.” On Q%Ate - 3
Eurchas1ng, Idrich is not recommending, however, the type of wholesale state puchasing that has given |
rance a L5m installed base of Minitel tenmnafs - in comparison to the (K's 100,000 Rather, he |
says, the VIA wants the overnment to “encourage the use of videotex in its own house on a \arée j
scale”, while ensuring t "all goverment purchases of large-scale information processing systems
quts1de of the military incorporate a videotex capability." Lobbying central governnentn%o encourage
its departments to originate applications - the burden of the state purchasing proposal - might strike
many as an wrealistic suggestion, but on export policy, Aldrich's case for videotex rests on firmer

ind. MNoting that a “"somewhat 1r}st1tut1ona11sed approach to export promotion” has handicapped the
industry, he presents a case for videotex in terms of "“import stbstitution" that is likely to be better 3
received. Here, he says that given a widening trade deficit in IT prpducts, caused by the lack of
indigenous products, videotex 15 a "highly cost-effective alternative to traditional on-line
computing." The benefits to the X, he says, besides directly improving the balance of payments would
provide employment as well as g(we UK companies a better home base from which to pursue exports.’

Science and technology policy 1s the third area where Aldrich would like to see the government
changing its attitude towards videotex. Pointing out that the most vulnerable area for import
penetration 1s 1n temnna] manufacture, a change of science and enqineering policy leading to further
R&D in videotex chips, coy1d plug that gap. “New generations of videotex terminals will need new
generations of custom chips, an area where the (K 1is strong," he claimed, adding, "If the chips are
made in the UK, the chances are fair for the terminals to be manufactured in the UK."
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Thatcher’s expert b
hi-tech

A HIGH technology shoF :
y

ping scheme for elder

and disabled people: is;

now under way in Brad

ford with the support of-
lead-.-

one of the country's
ing authorities
computers,
sity graduate Mr Mlchael
Aldrich,

- The teleshopping and ln
formatxon service runs on
network of ordering termi
nals in libraries, communit
centres, day centres, churc
halls, sheltered housing com-

on

plexes and other sites, plus a* §

mobile visiting facility for,.
people who are housebound. .
People can transmit -thei

shopping orders to a central;

superstore which assembles
and delivers them. m

The Bradford Centrepomt;

scheme employs 34 people.
plus a manager, three super-.

visors and a clerk, and has~

been created by the city™
council's uneMployment unit }
through the Ma

vices Commission Commu-y

Hull univer-

. Mr Mike Aldrich (left), chief executive of ROCC’
Ltd., with Mr Bill Hunter, president of the Hull and
npower ' Ser-:. Branch of the Institute of Cost ond Management Accountants.

nity . Programme. for .long-, ‘but he has become one of the

term unemployed people.
and Morrisons superstores.
But the key to the whole
scheme is the ROCC video-
tex computer system, which

combines a television screen,
telephone or cable lmk and a:
* ject to the Confederation of :
~ British Industry. . °

computer.:

Chief executive of ROCC
Mr Aldrich took a degree in,
history from Hull Umverslty

“technology revolution.

foster parents of the com-'f

" puter industry in Britain, and
in particular the mformatlon

He is one of the Prime Min-
ister's advisers and has also ..
given guidance .on the sub-.

-His. career: in eon1puters
began whlle he was stxll llv-

PULL DAILY MATL

29/01/86

Computers,
istrict

mg in Humbersxde ‘when he '
worked. for the American-
“firm Burroughs :Later he
“‘joined” the Rediffusion’

4 Computers dmsxon, which
:.was relaunched a year ago

after a management-City
. buy-out as ROCC Computers

v Ltd. *

He has been one “of the

'} pioneers of business videotex

“and integrated office systems '
‘and’ a leader in the field of

putting technological break.'
throughs to a practxcal
~purpose.: , °

‘And- bet'ore ngmg hxs pre-
;gentation as guest speaker at :
“a recent meeting of the Hull |
“and district branch of the In- !
stitute of Cost and Manage- !
.ment . Accountants, ‘Mr Al-|
“drich spoke to Business Mail |
rabout ~his falth in new
technology

<" “There is a lot of truth mn!

;the: view’ ‘automate or liqui-!
“date' as far as many busi-’
" nesses . are concemed' he

tan

- sa .
«“In the longer term mfor-

i of a shopping and

acks

PAT .,

shopping scheme

mahon technology wxll help
to create jobs, because it cre-
. ates success. It improves
*overall productivity and
; makes better use of a firm'’s
. resources.’

Information Technology, or |

- IT, has already entered many
- areas of business life and
- transformed the relationship

- between customer and seller. .

One example is the travel :
business where recent cost-
-cutting wars were only
possible because of the the
i wealth of

by videotex.

The Bradford Centrepoint
) shoppmg scheme is based on
. a similar project in Gates-
head which was launched in
1980 and has now been ex-
tended to 500 elderly or dis-
abled people with the loan of

i a ROCC videotex system.

» Mr-Aldfich said: “The idea

informa-

tion service appealed to us

i because it combines the com-
assionate with ‘the
uturistic.

“Technologists often hope
that the products they design
will go forward to making a
. better life for people. It is
always more rewarding if one
‘ can bring advantages to
those who for one reascn or
another have been
. disadvantaged. B

“One of the features of a’

caring community should be

: that it uses its technology to

meet the most pressmg
. needs of its people.”

The Gateshead and Brad-
ford schemes are the model
i for somthing that cities like
Hull could aspire to.

. - And In its search for more
; pnvate business support for
the Commumtf' Programme,
the MSC in Hull has put such

scheme on its list of

posslble projects. .

'Retail prizes

. RETAIL giants Sainsbury's,
who have a major store at
Hessle, are looking for a
\ bright new idea about shop-
pmg from young people aged

15-18 and offer a first prize -
£1,000 for school or coll
eoumm""‘ "

§-» zqm

information |
" quickly available natxonwnde i
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Now is the time when the fore-
casts are made, when the weather
o at its worst and we live i
climate of perpetual gloom. A
paradox is that the first byo
months of the vear always seem
like the fag end of the vear. s
not a cheery time. The jollifi-
cations are aver. [tis the morning
after the night beforel yet now 18
the time. so help us, when we look
forward to the coming year.

Predictions are made about
income tax and mterestrates, and
carlier promisces here seem
anlikely to be tulfilled. Pundits
are alwavs standing on tp-tov
even when they are not saving
very much: and when they are
palpably wrong. their plausibility
is such that there is never dn
admission of failure.

What can the grocer expect n
(9867 More of the same, it seems.
According to the jobs gained and
lost chart on television every
week . we are inoan enormous
erowth industry for what we lose
in manufacturing we make up for
in the opening of supermarkets.
More than ever before we are
nation of shopkecepers. The
reckoning on television. however
is absurd for what it docs not
show — and in fairness. probably
cannot show — is the number of
small retailers who are thrown
out of business cvery time . d
hypermarket opens.

Shops continue to vacate the
High Street. emothered by the
proliferation of banks, building
socicties and government offices.
But the rate of change is slowing.
There are signs that the need for
more large supermarkets s
dwindling as the distance between
one large site and the next recedes.

Now that cven toddlers seemto
have a passbook instead ol a
piggy bank. and regulations
restricting building sacicties dare
cased. and the “big bang™
reverberates throughout the Ciy
of London. we can expedd the
liercest  competition o be n
finance.

Soon, some rationalisation
must take plice among the many
building societies — and we all
know whitt we mean by srational
eation”: the big ones will gobble
up the little ones.

With the kuunch ot 7 Pay pomt’

Britan's first cnvtended clectronie g

More of

the same

in 19867
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PETER McKELVEY
dons the cloak of the
clairvoyant and looks
to the shopping scene
of 1986 and beyond.
He sees a continuing
whittling down of
small independent
grocers as the
proliferation of the
‘big boys’ goes on
steadily.

llllllllllllllllllllllll

shopping cxperiment by Anglia
Building Society and ICL in
Northampton. whatarce the wider
issues at stake? Wil CFTPOS
lead Lo lower operating Costs and
cheaper credit? Does this latest
tost. and others, signal the swifter
introduction of cashiess shopping
as well s more home <hopping?

And where do they gofrom here?
fiave they the muscle to carry on
and extend the prlotinto “live”
Gyslemcoveringad wider territory?
flow do they it with anv long
werm co-ordinated mitative suill
{o cmerge from the CLCBand the
Retail Consortium?

As the trend towards out-of-
town shoppimg muereases. will we
mercase i teleshopping
cerviees? Views on the pace ol
development difter Michael
Adrrch, el exeruting of ROCK

Leedn

london letter

computers whieh supplies the
cquipment for the Bradiord
Centrepoint Teleshopping  and
Intormation  Scrvice does not
view teleshoppigasa commercial
proposition at present. He thinks
it is still in its infancy and that
another three years is needed.
But Fred Hitchin, residential
wervices manager of Prestel. s
more optimistic. He says: “We
think armchair shopping will take
Gft. We are talking to halfa dozen
parties., including a couple of
major retailers, who are inter-
ested in developing this sort ol

wrvice in oseveral parts ol the
country’.
fn the High Streets the

Jccommuodation cost ol a primc
<hop unit has jumped by the.
cquivatent of nearly 17 per cent
per annum during the firsthalfof
this year. according to Debenham
Tewson & Chinnock’s annual
survey of the retail sector. Rental
growth has been the major impetus
and. as vou well know. in Scotland
the particularly high assessment
placed on shops in the newly
implemented revaluation has led
to a considerable jump in costs.
Shop rents have strengthened
over the last 18 months and the
annual growth rate has picked up
from five and a half per cent in
1883 1o 10 pereentin (984 and 5
per cent 1n 1985,

Oxford Street remains the most
cxpensive location in the survey
of 21 shopping centres and the
combined cost for rent and rates
io currently around £298 per .
fl. Zone A. Knightsbridge s
clightly  over while  outside
Central  London. costsrangce
from €185 per sq. it Zone A
Edinburgh to £67 in Lixeter.

The rating system has been it
the centre of controversy and
there has beena progressive
extension of controls to protect
ritepasers. Shopkeepers need to
take tnto account any possible
changes 1n thewr trading position
which may have occurred since
the last valuation.

According to the report.
cumer trends have been translated
by o growing number of retders
inta shops with distinetive stvle
and character. The ntertor
qesthetios of the shopare naw s
as the streetseape and
focal enviranment

con-

impartant
quahity ol

R e




Viewdata

i ALISON BRIDGE.

ention viewdata, and
most people think of
Prestef. Mention

videotex and most people
won't have a clue what you're
talking about.

That's hardly surprising as
videotex — the international
term for viewdata — is a product
of the convergence of three tech-
nulogies — computing, telecom-
mupications and television —
and the industry itself is frag-
mented.

However, a pattern is emerg-
ing. For a technology that was
introduced as an electronic en-
cyclopaedia  for the home,
videotex has achieved its most
significant successes in the busi-
ness area — so much 5o that the
travel industry and the Stock
Exchange would probably not be
able 10 operate without it 1oday.

Videotex has yel to realise its
potential in the residential mar-
ket, although there are encourag-
ing signs.

Mike Aldrich of ROCC Com- |
puters, author of Videotex — j

The Wired City and something of
an industry guru, describes

videotex as basically not a hard- ||

ware technology.

He says: “The hardware used

is rclatively triviat — il's an
inteliectual  technology that,
properly used. enabies people
not conversant with computer
technigues 10 use computing.”

Videotex looks set
for healthy growth at
least for the next five
years.,..
A B LN

The fact that the technology is
simple has traditionally meant
that the data processing com-
munity takes videotex less than
seriously.

Mike Aldrich says it regarded
videotex “as a threal or a toy".
However, attitudes are changing
and videotex looks set for healthy
growth, at least for the next five
years,

Research agency Butler Cox &
Partners has been watching the
videotex market since 1978 and
regularly produces reports on the
industry.

In its latest report on Videolex
in Europe it estimated that the
number of terminals in Europe
would rise from an installed base
of 520,000 at the end of 1984 1o

[
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over 7.3million by 1988,

{t predicts that terminals ship-
ped will rise from 345000 in
1984, representing a value of
$HZ Imillion, to aver 2.5 million
in 1988, representing a value of
$633.Emillion — that's a growth
of over S60 per vent. in four
vears.

ROCC Computers — pre-
viously Rediffusion Computers
— has produced its own figures
on the private videotex market |
which it estimates at £16.5million
in 198RS, rising to L28million in
1988, and predicis a growth rate
of uround )

per cent. per
annum.

The marke! is in twa clearly
definable divisions — public

viewdata services like Prestel and
private viewdata networks.

The Prestel service was origi-
nally st up by British Telecom as
a large database of geacral in-
formation that people could ac-
cess simply, through ther tefevi-
sion sets and over the PTT.

{t had limited success: as con-
sultant Gary Gurrard of PA
Compulers says: ~It was patently
demonstrated as non-tenable —
consumers didn’t wani il, and it
was af no use to businesses.”

From a slow start, Prestel has

improved until the service is

EXA
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sources and over 7%million
accesses per week to the 320,000
frames of information held on the
central  Prestel service alone.
‘That doesn't include use of more
than 70 external videotex ser-
vices available through Prestel,
“The turnaround in Prestel’s
fortunes was due 1o a change in
marketing." says Gary Garrard.
“From trying to be al! things to all
mea, it started identifying speci-
fic areas and serving them.”
Prestel's Tom Baird agrees:
“Prestel was set up as a common
carrier, providing the network

based on private lcased lines, to
cut calt charges, and the informa-
tion they handle is of specific
interest to the company or orga-
nisation they serve,

[t is possible to identify areas
where private videotex is going to
work — wherever an industry
shares, sells, transacts or imparts
information over a wide area —
industries like insurance, bank-
ing, education, agriculture and
salesforce control, where it's
already well established.

Its use has developed (rom
initially having packages of in-
formation available on Prestel,

and comp for
providers.

"It got into a classic chicken
and egg situation: nobody would
join until the athers had.

“Prestel had 1o set up managed
products, and invest a lot of
money in them, before the cus-
tomers would follow."

Targeting its approach has
brought Prestel users in both
business and home markets,

It now offers services specifi-
cally tailored for the travel, agei-
cultural, financial and insurance
industries, for education and
home microcomputer users,

There's also a free videotex-
based messaging service, Prestel
mailbox, which transmits over

ion

110,000 messages per week —

and the company is working on
“Noticcboard”™, which wil} allow
interactive message transmission
beiween users.

In the pipeline are additional
business services, and home
banking and teleshopping faci

use

gh to the d 1 of
packages on private Prestel or
private vicwdata systems and the
installation of value added net-
works.

Private systems have software
which enables the build up of a
viewdatabase in the same format
as on public viewdata and allows
users o access it using the same
sort of procedures.

The travel trade is a prime
example of an industry where
viewdata is now an esseatial tool
used by the travel companies and

operators, agents, the hotel trade

and by consumers.” -
Viewdata isnow .
an essential tool used
- by travel companies,
hotels and
consumers. . .

- RERIEA T, =
-Suppliers -want- to - advéttise
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Rectailing is another area both
Prestel and the private vidcotex
supplicrs have identified as onc
of potential growth,

Recently the company laun-
ched a service for carpet

holesaters, which will
ly be taken on by the retailers.

Tom Baird points out that
Prestel, and videotex in general,
is user-driven.

“The application is the impor-
tant thing,” he says. “The use of
Prestel in retailing will develop
by concentrating on individual
sectors — we've done carpets,
groceries will come next.”

There are an estimated 500
private videotex systems in use in
the U.K. today. and around
120,000 terminals.

Their networks are usually

, rooms of rvices as widely.

“as possible so that they can be

booked as quickly as possible.
Agents nced to know a varicty
of options, including the current
booking status, and be able to
place bookings and have con-
firmation as quickly as possihle.
The Prestel Travel Service is a
specialised section of the Prestet
database under which travel in-
formation is indexed. Travel
principals market their services
to agents by providing the in-
formation and the facility to book
their services via Gateway links
into their own reservation com-

puters.
There are three main groups of
financial  videotex  scrvices:

CitiServe, which has around 50
information providers — includ-
ing Hoare Govett and the Mid-

COMPUTEX

No. 1 in Viewdata Application
Systemns for DEC

if your industry sector is:

Motor, Retall, Travel, Electronics,
Pharmaceuticals, Banking, Insurance,
Distribution, Local Government, Computer,
Communications, Housing. Medical, . ..
Then you should be considering
Computex for your needs in:

* Transoction Processing

« Information retrieval

* Qffice qutomation

® Financiatinformation
systems

* [CL/IBM F.EP. working
e Electronic mail
e Viewdala

s Specialised Databases

Cali us for ademonstration. ..

ViewtextLid, 7 Vale Avenue,
Tunbridge Wells, Kent TNT 1DJ
Te1: 089245178

land Bank — and offers financial
and investment information;
Hi link from the Notting|
Building Socicty; and the Bank
of Scotland's Home and Office
Banking facilities,

Disc International — a special-
ist videatex software house —
recently installed a system which
provides a teleshopping service
for Littlewoods' electrical goods.

Disc’s Brian Conway says:
“Littlewoods identified the Pre-
stel user base as potential cus-
tomers, and wanted the most
cfficient way of contacting
them.”

In future videotex

will go more down

the expert systems
route, ,,

After assessing 12 videotex
products, Littlewoods chose and

installed  Disc's  Viewbase
videotex software on its McDon.
nell  Douglas Scquoia mini-
computer in Liverpool.

Users access the database on
Liulewoods' computer via Pre-
stel Gateway and select from a
list of 250 praducts, which is set
1o grow to over 5.00 by carly
1986.

There are three ways of select-
ing and ordering products using
this system, and one is a particu-
larly good illustration of the pow-
er and interactive capabilities of
videotex.

The user enters the type of
product wanted. the price range.
the make. ctc. The system docs a
search and displays the product
or range of products that suit the
specification.

The user then selects, orders,
and can pay by credit card.

Interaction betwecn the user

static page, videotex. It's part of
a trend which Mike Aldrich has
identified as 3 route which
videotex is taking.

“In the future. videotex will go
more down the expert systems
route,” he says.

“lnexpert asers want 1o gecess
compulers on their own ferms,
Videotex provides a simple bhu-
man interface, und experl sys-
tems built into the computer at
the other end can help them find
the information they want.”

Disc also installed a videotex
scrvice for the National Exten.
sion College which enables 60
microcomputers, from different
manufacturers, 1o communicate
with a database library of course
malerial.

Although the common concep-
tion of a videotex twrminal iy
either atelevision plus adaptor ar
a special viewdata lerminal. per-
sonal fucturers

and the database is made possibl
by interactive page, rather than

T
F
are now including videotex in

—keeping tabs
on arapidly
growing market
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their  products. and  personal
computer owners arc using their
machines as videotex terminals.
PA Computers’ Gary Garrard
belicves that videotex terminal
functions  will eventually  he
absorbed into personal comput-
ing. and that videotex front-cnd
functions normally handled hy a
videotex minicompuler at the
database end will eventually be
absorbed into the mainframe.
At least then it has a healthy
future, something its crities over

the years have denicd.

(NFORMATION
SERVICE

For further information about
O ROCC  Computers Circle
Number 258.
O Butler Cox and Partners Cir-
cle Number 259,
O Disc  International
Number 260.

Circle




